
Tourism in cities: co-producing urban experiences and urban space 
  
Convened by: Dr. Andrew Smith (University of Westminster) and Dr. Ilaria Pappalepore (Anglia 
Ruskin University) 
 
This session examines how places are experienced - by inviting answers to two 
related questions: how does the presence of tourists affect the way places are 
experienced by tourists and other city users? And, what is the role played by tourists 
in the construction of their own tourist experience as well as the experiences of 
others? Research that addresses these questions inevitably explores the role of 
tourists as co-producers (rather than passive consumers) of experiences and space. 
Tourism has always been regarded as a sector where the ‘product’ is simultaneously 
produced and consumed. This means experiences are affected as much by 
spontaneous events and unexpected encounters as they are by predictable sights 
and pre-conceived sites. More recently, work has also highlighted the role of tourists 
as performers who influence the experiences of others. This perspective allows 
proper consideration of the role of people in tourist experiences - not just service 
encounters, but encounters with other tourists and other users of destination spaces. 
Following this logic, tourists are ‘prosumers’ (Toffler, 1980) who co-produce the 
consumption experience (Haldrup & Larsen, 2010) and who co-produce urban 
spaces. 
 
To provide more focus, the papers in this session will address these issues with 
specific reference to urban settings. This allows possibilities for developing the 
under-explored interface between urban design and urban tourism. Mainstream 
urban design theories usually emphasise the importance of developing spaces that 
encourage ‘activity’ and ‘animation’. This session will explore how tourists contribute 
to, and benefit from, these characteristics and why certain urban spaces exhibit 
attractive social qualities.  The intention is to explore the roles of tourists in urban 
areas; the ways in which they contribute to, and detract from, some of the perceived 
qualities of urban spaces. For example, there is debate about whether the presence 
of tourists in creative quarters should be welcomed or not. By examining emerging 
destination areas, as well as established tourism zones, this session will help to 
examine the relationship between tourists and the urban experience.  
There is also the potential in this session to discuss the role of new technologies like 
web 2.0 and geo-tagging, which allow tourists to co-create the tourism product in 
other ways. Social networks allow people to co-create tourist itineraries, there are 
new apps that allow you to see where other people are going, or to check reviews 
posted by other tourists and modify your itinerary accordingly. Couchsurfing, car 
sharing and house exchanges are also forms of tourism which people now 
experience and create (prosume) through interaction with others. 
  
The session will make an important contribution to our understanding of tourism and 
urban geography. If we can understand how tourists contribute to the way they and 
others experience urban space, we can also understand better the way in which 
urban space is socially produced through tourism and related practices.  

 


